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 YOUR TURN 
 
Continue tweaking your CFA model.  Apply insights from class.  Get daring--try different specifications.  
Play!  Practice breeds familiarity.  Familiarity fosters confidence in your skills. 
 
Begin thinking ahead.  We will soon be ready to test between-construct (i.e., structural) relations beyond 
simple correlations.  Among what constructs would you like to test relations?  Identify them.  Include their 
indicators in a CFA and do the analysis.  Strive for good model fit.  You'll be glad you did. 
 

Also, test for skewness or kurtosis in your data (insert the KURTOSIS option in your PROC 
CALIS line).   

 
Brain teaser: What might you take as evidence that the assumption of multivariate normality is 
violated? 

 
Outliers identified?  See what happens if you remove one or more of them.  Should you use an 
estimation procedure other than maximum likelihood? 

 
Feeling particularly daring?  See what the Lagrange Multiplier and the Wald tests suggest in the 
way of model changes.  This is accomplished by inserting the MODIFICATION option in your 
PROC CALIS line.  Remember--a thinking scientist is required with these things! 

 
Brain teaser: What can you glean from the Legrange multiplier?  The Wald test? 

 
Brain teaser: How does the diagnostic information provided by the residuals compare with/differ 
from the diagnostic information provided by the legrangian multipliers or Wald tests? 

 
Can you posit a method or trait factor(s) that may be present in your data?  What might it (they) be?  
Modify your CFA and test for the presence of these method or trait influences (think "nested models"). 
 
Bring your explorations to class. 


