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MKT 791--Research II 
 Spring 1996 
 R.  Kleine 
 
 SESSION 13 
 
 Analysis of Variance, Analysis of Covariance,  
 Interaction Effects 
 
 
 READINGS 
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Ross, Jr. William T. and Elizabeth H. Creyer (1993), "Interpreting Interactions: Raw Means or Residual 
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 HIGHLY RECOMMENDED 
 
Green, Paul E. (1973), "On the Analysis of Interactions in Marketing Research Data," Journal of 

Marketing Research, 10 (November), 410-420. 
 
Stevens, James (1992), Applied Multivariate Analysis, Chapter 8:  Factorial Analysis of Variance. 
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Wilcox, Rand R. (1987), "New Designs in the Analysis of Variance," in Annual Review of Psychology, Vol 
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 YOUR TURN 
 
Perform an analysis of variance using PROC GLM.  Specify in your model both main and interaction 
effects.  Interpret your results.  Bring the analysis to class.  (You might find the MEANS option useful as it 
provides cell means; also request LSMEANS.) 
 
Perform an analysis of covariance.  Interpret your results.  Bring the analysis to class. 


